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Conclusions 
In order to be a success any educational repository need to attract a high number of returning users. Many 

successful major web sites support this goal by building active and engaged user communities and the 

same trend is now seen for educational repositories that were often initiated long before the advent of the 

social web. 

This report summarizes the discussions within the EdReNe network and gathered experiences on how to 

build online communities. It also contains an introduction to common repository functionality and suggests 

using design patterns as one of the methods to identify best practise, whenever adding new functionality. 

Another source for giving priority to new features, are the insights that can be gathered from an analysis of 

repository use. Examples of this type of analysis are given at the end of this report. 

If the ambition is to reproduce the feeling of a vibrant teacher room buzzing of ideas in an online 

environment, the recommendations in this report include: 

 Describe why you want an online community ς to yourself and all involved stakeholders 

 A dedicated and skilled community manager is essential 

 A strong community cannot be built quickly ς plan for long term sustainability 

 Keep it simple 

 Make it easy to participate ς for all members 

 Build trust and defend your brand 

 Make the community the centre of your web site - never hide it 

 It should be easy for users to invite friends 

 Reward user activity 

 Keep moderation to a minimum 

 Encourage and facilitate real life meetings between users 

 Find out as much as possible about the usage patterns of your repository 

 Do careful usability studies - be inspired by best practice from other sources, for example through 

the use of design patterns 

These are only the results of the first discussions of the network, which will continue as ensuring an active 

user community is both one of the most important but also complex aspects of running a successful 

repository. 
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Introduction  
This report summarizes discussions and 

presentations from EdReNe workshops on 

different strategies for engaging users of 

educational repositories.  

Focus will be on providing strategies to follow 

when building online communities and 

describing common features and functionality 

of repositories. The aim of the report is to give 

inspiration on issues necessary to consider in 

order to engage users of educational 

repositories. Parallels to other major social web 

sites will thus be included where relevant. 

As in other EdReNe reports emphasis is on pre-

university repositories, from where most 

examples are taken. Many of the arguments are 

however very general. 

When looking at EdReNe member repositories, 

a trend is clearly that building repositories on 

existing communities of practice with defined 

needs, seems to be one of the most promising strategies. Such approaches encourage ownership and trust, 

often cited as essential requirements for sharing. They also offer important roads to support sustainability 

of services. In spite of members of a community moving away, the underlying needs of the community will 

remain.  

It is worth noting that 90% of surveyed member repositories have an ambition of teachers visiting their 

repository at least once a week. This should be seen in comparison with estimates from the same 

repositories stating that from 5% to maximum 60% of the primary target group actually visited during the 

last month. This is in stark contrast with some of the social behemoths of the general web, such as 

Facebook, that display much more active user involvement. 

A general observation is that it is not easy to make teachers share materials2. It is important to any 

repository with ambitions to know their target groups well ς to provide a starting point for what can be 

potential barriers both on the technical, organisational, process and emotional level. 

From the EdReNe member repositories it seems that bottom-up approaches or user-based repositories 

seem to have more success with involving teachers and creating an active community around their 

repository than is the case for most traditional top-down approaches. Part of the explanation could be that 

                                                           

2
 Becta has for example published research findings that identify the drivers and blockers to teachers accessing, 

repurposing and sharing digital resources (see online presentation from 2
nd

 EdReNe seminar). 

- More than 400 million active users 
-  50% of our active users log on to Facebook 

in any given day 
-  More than 35 million users update their 

status each day 
-  More than 60 million status updates posted 

each day 
-  More than 3 billion photos uploaded to the 

site each month 
-  More than 5 billion pieces of content (web 

links, news stories, blog posts, notes, photo 
albums, etc.) shared each week 

-  More than 3.5 million events created each 
month 

Achieving a level of engagement comparable to the 
major social networks of the world would meet one 
of the primary success criteria for most educational 
repositories: Frequently returning and contributing 
users. 
 Facebook statistics, March 2010 (see most recent at 
http://www.facebook.com/press/info.php?statistics)  

http://files.itslearning.com/data/826/open/CO15/348.ppt
http://www.facebook.com/press/info.php?statistics
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the starting point here has been a personal network ς the basis for a growing community with a built-in 

dedicated community manager. 

Under the heading of Engaging users EdReNe members have also discussed the features and functionality 

of current repositories. As the illustration above shows, quite a number of the issues given high priority are 

related to personalisation and social aspects of repositories. The reasoning behind this is that a number of 

the repositories, built before the era of the social web, are in the process of implementing these features 

and thus looking for interesting practise within this area.  

As changes are introduced to existing repositories, it is even more important to have a very clear picture of 

who the users are, where they come from, what they are doing (and not doing) during a visit to the 

repository. The final section of the report thus gives examples of the importance of analysing repository 

use. 

There are many other aspects of how to attract and engage users of educational repositories. Some of 

these are reflected in the EdReNe synthesis reports on Standards and Interoperability, Rights Issues and 

Repository Strategies.  

This report does not discuss barriers that are general or specific to the use of ICT in schools either, even 

though it is clear that it is still relevant to have a focus on issues such as: lack of skills in relation to using 

learning environments and web-based tools; access to computers when needed; connectivity and band 

width; authentication and access etc. 

As engaged and active users are critical to the success of repositories, other aspects of this complex issue 

will undoubtedly also have a prominent place in future discussions of the EdReNe network. 

 

 
Issues given priority by EdReNe members. Selected results from a survey conducted during the 2nd strategic 
seminar (Lisbon, June 2008), showing which issues participants judged as being important to share knowledge 
about concerning engagement of users. 

http://edrene.org/results/deliverables/EdReNeD4.3TSR_Standards_and_interoperability.pdf
http://edrene.org/results/deliverables/EdReNeD6.3TSR_Rights_Issues.pdf
http://edrene.org/results/deliverables/EdReNeD3.4TSR_Repository_strategies.pdf
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Building ɀ or supporting ɀ communities  
If a repository is not actively used it is not a success. So what does it take to build an active community of 

users? In essence it probably comes down to locating an existing community of practise and supporting it 

efficiently online. When combined with an area of as broad interest and with as many stakeholders as 

education, the possibilities for reaching a very high number of actively contributing, satisfied users should 

be good.   

In general, many repository strategies stress the importance of building communities of practice, where 

users share resources, evaluate them and inspire one another on how to use them.  The strongest 

communities of practice between educators are often subject based or built upon personal relations (e.g. 

close colleagues from your own institution). 

It is often the case that what is initially shared within such educator communities is exactly experiences, 

ideas on practice and advice on specific questions ς with the sharing of learning resources as a side effect. 

This is in contrast with the approaches often taken from (early) central repository initiatives where focus 

has been on providing an infrastructure for sharing (as in depositing) content and the community aspect 

only recently being added as an important strategy component. 

As teachers have become acquainted with the major social networks the idea behind education specific 

networks should be much easier to communicate. It is also worth noting that most (if not all) successful 

social networks are not just about connecting people ς ǘƘŜǊŜ ƴŜŜŘǎ ǘƻ ōŜ άǎƻŎƛŀƭ ƻōƧŜŎǘǎέ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘŜ 

equation ς e.g. pictures (flickr), links (delicious), articles (Wikipedia)3 ς so this should be good news for the 

sharing and exchange of learning resources as well, even though it might prove easier to start with 

discussing practice and exchanging experiences than actually sharing content.  

The following sections will list some of the important things to consider when planning, building and 

supporting an online community4. It does by no means intend to be a comprehensive list, but should serve 

as inspiration when planning to add community features to a repository. Most of the issues are general 

ǎǘŀǘŜƳŜƴǘǎ ŎƻƴŎŜǊƴƛƴƎ ƻƴƭƛƴŜ ŎƻƳƳǳƴƛǘƛŜǎΦ ¢ƘŜǊŜ Ŏŀƴ ōŜ ŀ ƴǳƳōŜǊ ƻŦ άŎƻƴǘŜȄǘ ǎǇŜŎƛŦƛŎέ ƛƴŎŜƴǘƛǾŜǎ ŦƻǊ 

educational repositories on a more strategic level as well (support from institution management etc.). 

These are detailed in the synthesis report on Repository Strategies5. 

  

  

                                                           

3
 You could argue that Facebook invalidates this argument ς but the counter would be that this is the exact reason 

why: applications are so popular; most users only frequently communicate with people they have strong offline 
relationships with. 
4
 Recommendations have been collected during group discussions and feedback at EdReNe workshops, but are also 

inspired by a number of insights provided from a range of online sources on community building and social media. 
5
 Can be downloaded from edrene.org  

(direct link: http://edrene.org/results/deliverables/EdReNeD3.4TSR_Repository_strategies.pdf)  

http://edrene.org/results/deliverables/EdReNeD3.4TSR_Repository_strategies.pdf
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You need to know why you want an online 

community ɀ and describe it clearly  

Even though this should not be necessary to 

mention, it is an important fact that is quite 

often not communicated strongly enough. It 

begins with the naming of your community, 

should be clearly evident from the front page 

of the repository website and supported by 

functionality and navigation features.  

This should be evident throughout the user 

interface as well ς reflected by both adopting a 

conversational tone and using clear indications 

to possible actions everywhere in the user 

interface. 

 Online communities need a dedicated 

community manager  

It takes time and a strong personality to be a 

dedicated community manager.  But it is 

important to have an approachable, consistent, 

personable, visible, proactive and not least 

passionate community manager, who actively 

engages with the community.  Also, all online 

communities need to have visible (and 

enforced) guidelines and rules. The important 

tasks for a community manager also include 

acting as a matchmaker by introducing 

members to other members, and give lots of 

encouragement and compliments.  

A helpful reminder is that asking questions is 

the single most effective way of generating activity in an online community (and ideas and responsibility as 

well). Bear in mind though that it takes hard work to make users answer the first questions posed in any 

forum. 

Make it easy to participate  ɀ for all members  

The barrier for users to actively contribute should be lowered. One way of turning observers into 

contributors is to have a continuous but often updated call to action (see illustration with example from 

ireport.com).  It should be very clear to users that they can do things on a site, otherwise ǘƘŜȅ ǿƻƴΩǘΦ 

Create multiple entry points6 and ways to access the online community and use personal, actionable 

language. 

Many EdReNe member repositories have also featured different forms of competitions with the intent to 

inspire users (teachers) to deposit user generated content. Although some of these have been successful, a 

 

 

 

 
 

 

Why am I here? Clearly communicate the goal of your 
community ς and the possible actions that users can 
perform. 
Examples are from the front pages of flickr.com, 
facebook,com, twitter.com, wikipedia.org and 
delicious.com (note ς one of five statements) (March 
2010). 
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careful design of these competitions, often with a dedicated theme is important. 

A community typically has some prominent members (for example within a specific subject). Even though 

these members are important and their effort should be acknowledged, dƻƴΩǘ ŦƻŎǳǎ exclusively on these 

άpower membersέΣ ōǳǘ work hard to get new and dormant members active and involved. Welcoming and 

nursing new members is often well worth the effort. It is important to realise that a community cannot be 

declared a success based on member count alone. 

 A strong community cannot be built quickl y ɀ plan for the long term  

With the possibilities now offered through many major social networks, there are examples of communities 

expanding very rapidly. In these cases it is still essential to continuously foster strong relationships between 

                                                                                                                                                                                                 

6
 Open up by for example integrating with other services, and providing widgets and possibilities to embed. 

 

 

Take good care of new users ς and make it easy 
to participate. New users of any community 
should feel welcome in order to return. As a 
community manager make sure to welcome new 
members, engage with them, help them feel at 
home. [Screenshot on the left  is from 
delogbruk.no - a popular Norwegian Ning 
community for teachers ς showing a special 
ŦƻǊǳƳ άŦƻǊ ǘƘƻǎŜ ƻŦ ǳǎ ǿƘƻ ŘƻƴΩǘ ƪƴƻǿ ǎƻ 
ƳǳŎƘέϐΦ ¢ƘŜ Ƴŀƛƴ ǎŎǊŜŜƴǎƘƻǘ ƛǎ ŦǊƻƳ /bbΩǎ 
ƛǊŜǇƻǊǘΦŎƻƳ ǘƘŀǘ ŦŜŀǘǳǊŜǎ ŀƴ ά!ǎǎƛƎƴƳŜƴǘ ŘŜǎƪέ 
to continually encourage participation 
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community members ς ƻǘƘŜǊǿƛǎŜ ǘƘŜ Ǌƛǎƪ ƛǎ ǘƘŜȅ ǿƛƭƭ ǘǳǊƴ ƻǳǘ ŀǎ άƎǊŀŦŦƛǘƛ ǿŀƭƭǎέ ǎƛƳƛƭŀǊ ǘƻ Ƴŀƴȅ όōǳǘ ƴƻǘ ŀƭƭύ 

Facebook fan pages. 

That time is an important issue can be illustrated by the feeling of community that surrounds Education 

Highway which is by far the biggest educational repository in Austria offering over 35 subject oriented 

portals with more than 80.000 titles, selected and described by a team of over 80 teachers of various 

subjects. It has 9 million page views per month. Teachers as well as students find up-to-date information as 

well as comprehensive material on topics related to schools and education selected by educationalists. It is 

successful because it has been available for a long time, not vanishing when a given project is finished, its 

references are subject based and the editors are teachers themselves. One major challenge is to add 

community features which could make the high number of returning users contribute and not only 

consume the centrally provided content. 

Another lesson learnt by experienced community managers is that dormant online communities can be 

turned around over time, by engaging with and listening to users. This is relevant to existing repositories 

that are planning to add community features in an attempt to activate previously passive users.  

Never hide your community  

As your users are the most important asset if you wish to add a social dimension to your site, they should 

be highlighted as such. Feature both new and power users regularly, make sure that all members of your 

community know that there is a real person behind each user name. Encourage people to have as complete 

profiles as possible. If you wish to involve your users, their effort should be as visible as possible ς ƛǘ ŘƻŜǎƴΩǘ 

beloƴƎ ōŜƘƛƴŘ ŀ άŎƻƳƳǳƴƛǘȅ ǘŀōέΦ 

Keep it simple 

Keep features down to a minimum, and be confident that your community is easy to use. Change your 

community rarely, and when you do be sure to provide help. It is hardly ever your choice of technology that 

matters. As a rule of thumb, planning a community ς including why, when and how to contact users - 

should take longer than the design and coding stage. 

Make sure users are able to invite friends to your community easily  

This is essentially about keeping your community as open as possible. You will need to actively go and find 

new users ς and should make it easy for them to do the same. Find out where your users also can be found 

and use this information as a possibility instead of a threat. Whenever possible befriend your 

άŎƻƳǇŜǘƛǘƻǊǎέΦ 

Trust is critical  

Users should never be in doubt that they can feel safe as part of the community. The reputation of the 

community is important and should be defended. This does not mean for example, that you should edit or 

delete negative comments, but instead respond to them openly. Your brand is important so defend it 

keenly. Building trust can take years, whereas loosing it can be much, much faster. 
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Find ways of rewarding your users when they contribute  

Examples of this include highlighting new and/or quality content, awarding special status or bonus to active 

members (do not pay cash ς for a number of reasons including that this does not encourage a feeling of 

equality within the community and undermines trust). 

Credit systems are also in use in many online communities. One example from the repository world is 

KlasCement.eu where the explanation of the credit system says7: 

ȰɍȣɎ -ÅÍÂÅÒÓ ×ÈÏ ÓÈÁÒÅ ÔÅÁÃÈÉÎÇ ÒÅÓÏÕÒÃÅÓȟ ÅØÐÅÒÉÅÎÃÅÓȟ ÒÅÁÃÔÉÏÎÓȟ ȣ ×ÉÌÌ ÂÅÎÅÆÉÔ ÍÏÒÅ ÆÒÏÍ +ÌÁÓ#ÅÍÅÎÔ 
ÔÈÁÎ ÔÈÏÓÅ ×ÈÏ ÎÅÖÅÒ ÃÏÎÔÒÉÂÕÔÅ ÁÎÙÔÈÉÎÇȢ )Î ÔÈÉÓ ×ÁÙ ×Å ÈÏÐÅ ÔÏ ÈÅÁÒ ÍÏÒÅ ÆÒÏÍ ÁÌÌ ÏÕÒ ÍÅÍÂÅÒÓȢ ɍȣɎ 
Upon registration every member receives 1000 points. [..] Retrieving the details of one record card costs 2 
points. FoÒ ÅÁÃÈ ÒÅÃÏÒÄ ÙÏÕ ÃÁÎ ÏÎÌÙ ÌÏÓÅ φ ÐÏÉÎÔÓȟ ÅÖÅÎ ÉÆ ÙÏÕ ÒÅÔÒÉÅÖÅ ÔÈÅ ÄÅÔÁÉÌÓ ÓÅÖÅÒÁÌ ÔÉÍÅÓȢ ɍȣɎ 
Winning points is easy: 
Ɇ    0ÏÓÔÉÎÇ Á ÒÅÁÃÔÉÏÎ ÏÎ Á ÃÏÎÔÒÉÂÕÔÉÏÎȡ Ͻφτ 
Ɇ    'ÉÖÉÎÇ Á ÓÃÏÒÅȡ Ͻυτ 
Ɇ    !ÄÄÉÎÇ ÎÅ×Óȡ Ͻψτ 
Ɇ    !ÄÄÉÎÇ Á ÓÉÔÅȡ Ͻωτ 
Ɇ    !ÄÄÉÎÇ Á ÄÏÃÕÍÅnt: +70 
Ɇ    !ÄÄÉÎÇ ÓÏÆÔ×ÁÒÅȡ Ͻυττ 
Ɇ    !ÄÄÉÎÇ ÁÎ ÁÒÔÉÃÌÅȡ Ͻϊτȱ 

                                                           

7
 Full text can be found at http://www.klascement.net/eqnet/info/punten/   

 
 
 
Highlight and reward user activity. User activity should be rewarded and highlighted. One way of doing 
this is through user profiles. The screenshot is from ireport.com where active users are promoted to 
άǎǳǇŜǊǎǘŀǊǎέ ōȅ /bb ǎǘŀŦŦ ōŀǎŜŘ ƻƴ ǘƘŜƛǊ ŎƻƴǘǊƛōǳǘƛƻƴǎ ǘƻ ǘƘŜ ŎƻƳƳǳƴƛǘȅ ǎƛǘŜΦ hǘƘŜǊ ŜȄŀƳǇƭŜǎ ƛƴŎƭǳŘŜ 
presenting members through interviews and feature articles (see a Swedish example of this as it is used by 
lektion.se in their newsletters), and awarding credits based on activity.  

http://klascement.eu/
http://www.klascement.net/eqnet/info/punten/
http://www.lektion.se/nyheter/nyhet.php?id=249
http://www.lektion.se/
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Users are reminded by email when their credits are running low ς something not completely unsimilar to 

the physical world of schools either. 

Too much moderation will kill your community  

Once you get users to contribute their content be timely about posting it ς ŘƻƴΩǘ ŦƻǎǘŜǊ ǘƘŜ ƛƳǇǊŜǎǎƛƻƴ ǘƘŀǘ 

it disappears into a gaping hole. One example of how this can kill user involvement is moderated comments 

that do not post in real-time, which will interrupt the conversation.  There is a reason why conversation 

progresses more smoothly in smaller groups than large auditoriums. 

Time lags on user-submitted content getting posted to the site will in general interrupt the natural flow and 

make users feel moderated instead of part a community (and they are perfectly right about that). This is 

relevant also in relation to quality assurance processes of repositories. When possible, trust your users to 

do most of the necessary moderation - the more you moderate or intervene, the less active your 

community will be. 

Facilitate real life meetings  

Successful educator communities often excel because they are seen as an opportunity to become part of a 

meaningful dialogue with other professionals in the field, and/or experts in didactics and pedagogical 

issues. The sub-communities that form (often around subjects) will often involve quite a lot of online 

communication sometimes followed by a wish to meet face-to-face. 

Such face-to-face meetings can lead to more active use and suggestions to improvements that will help 

further strengthen the online community. It is however more likely for users to engage in such activities if 

the online community in some way encourages or facilitates a (loosely defined) format for such events8. 

Connecting with existing face-to-face meetings where a large part of your community might be present 

anyway is an obvious possibility. 

  
                                                           

8
 9ȄŀƳǇƭŜǎ ƻŦ άƳŜŜǘƛƴƎ ŦƻǊƳŀǘǎέ ƛƴŎƭǳŘŜ TeachMeet, Creative Commons Salons, TEDx events, ... 

http://www.teachmeet.org.uk/
http://wiki.creativecommons.org/Salon
http://www.ted.com/pages/view?id=343
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Engaging producers  
The motivations for producers to actively support and get involved with educational repositories differ 

substantively from what is most discussed in this report. It is nevertheless a common feature that if 

producers should take any interest in a repository, there should be a high number of users. 

This again makes the building of active and engaged user communities an important aspect for content 

producers, irrespective of whether they wish to make money by selling content or wish to support a 

specific topic or case by reaching as many users as possible. 

Different strategies for fostering a community feeling have been employed by commercial suppliers. As an 

example, SMART run content creation seminars ς bringing people together foster creativity and helps 

subsequent online collaboration and sharing. In this case (one of) the aim(s) is to ensure a critical mass of 

content in formats relevant for their hardware. 

In the case of Britannica there is lots of relevant content available, and focus is instead on the best delivery 

method. They are also connecting with users by offering training and supplementary guides built around 

the use of learning platforms and the development of lesson plans, in part because traditional marketing 

has proved less effective. 

Apart from representing a direct route to market and potential access to a high number of users, 

repositories can also help in providing easier content delivery to the most important platforms by 

supporting (enforcing) common formats for content production and delivery. 

In the case where many producers contribute to the same repository there will also be increased 

possibilities for easy access to market data and intelligence ς and possibly idea generation from user 

generated content. 
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Features and functionality  
hƴŜ ƻŦ ǘƘŜ ƭŜǎǎƻƴǎ ǘŀǳƎƘǘ ōȅ ōǳƛƭŘƛƴƎ ƻƴƭƛƴŜ ŎƻƳƳǳƴƛǘƛŜǎ ƛǎ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƴŜŜŘ ŀƴ ŜȄŎŜǎǎƛǾŜ ƴǳƳōŜǊ of 

features. Keep it simple is also in this case a recommended strategy. 

Nevertheless there are quite a few elements that are shared across almost every repository, related to the 

common task of finding, retrieving, rating, downloading, describing and depositing content. 

The following sections will detail some of these aspects by building upon the results from the first 

workshop on Engaging Users, which dealt primarily with the user interface of repositories. Not all aspects 

are described in detail but a general approach for deciding upon design is suggested. 

From inspiration to best practice : Design patterns  
The concept of design patterns is well known from software engineering, as descriptions or templates for 

how to solve specific problems that can be used in many different situations. This same principle can also 

be applied at the user interface design level. As many of the tasks that are performed by users of an 

educational repository are very similar to operations performed at other web sites these same users might 

frequently visit, some consistency across interfaces could help improve the user experience. 

The development of repositories should include usability studies as all interface development. The 

intention of this section is to suggest that there are many sources of inspiration possible as the general 

functionality of educational repositories is similar to that of many other web sites where significant 

resources have been invested in producing solutions that work in practice. Also, the repositories that are 

members of EdReNe present a number of different solutions to the same set of problems, and as such can 

act as inspirational examples. Different ς but similar - working solutions to a specific problem, describing 

best practice to the specific function are called design patterns. It is important to understand that design 

patterns point the way to proven solutions, and are not intended to impose restrictions on graphic design 

etc9. Likewise, design patterns should not replace or diminish any usability studies done during 

development, but merely act as an additional set of guidelines helping the design process. 

The major strengths of design patterns are that they: 

- solve specific problems 

- are very concrete 

- are proven concepts 

- describe relationships and represent knowledge in a structured form 

- impose design discipline on design teams 

                                                           

9
 A number of design pattern libraries are available online for inspiration ς ƛǘΩǎ ƴƻǘ ŀƴ ŜȄŀŎǘ ǎŎƛŜƴŎŜ ŀƴŘ ŜΦƎ. 

classification of patterns still debated (see for example http://www.boxesandarrows.com/view/ui-pattern).   
In this report a few pattern examples relating to repository functionality are taken from:  
Yahoo! Design Pattern Library: http://developer.yahoo.com/ypatterns/ (link to examples marked with Y!) 
Welie.com ς Patterns in interaction design: http:// www.welie.com/patterns/ (link to examples marked with W) 
UI Patterns ς User Interface Design Pattern Library: http://ui -patterns.com/  (link to examples marked with UI) 
The first EdReNe workshop also initiated a repository specific pattern collection (see workshop proceedings) 
 

http://www.boxesandarrows.com/view/ui-pattern
http://developer.yahoo.com/ypatterns/
http://www.welie.com/patterns/
http://ui-patterns.com/
http://edrene.org/workshops/engagement/ws5-1.html
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The following section will not provide patterns to all of the suggested functionality, but can hopefully serve 

as inspiration and provide ideas for the development of great user interfaces of educational repositories. 

It should be noted that in order to present some of the already implemented solutions in repositories, this 

section is not completely true to the concept of design patterns, where one of the most important things to 

keep in mind is that best practise can be derived from completely unrelated types of web sites ς as long as 

they share the need for the specific functionality in question. 

Repository homepage    

The clear trend in front pages of repositories (and community sites in general) is that they should provide: 

1. potential users with a clear idea of why they should join (up-front value proposition10) 

2. existing  users (logged in)with personalized news and activity since their latest visit to the site 

As community features are currently only beginning to be added to repositories, the personalization is 

ƻŦǘŜƴ ƴƻǘ ǾŜǊȅ ǇǊƻƳƛƴŜƴǘΦ LƴǎǘŜŀŘ ǘƘŜ ŦǊƻƴǘ ǇŀƎŜǎ ƻŦ ǘƻŘŀȅΩǎ ǊŜǇƻǎƛǘƻǊƛŜǎ ƻŦǘŜƴ ƻŦŦŜǊ ŘƛǎǇƭŀȅǎ ƻŦ ά²ƘŀǘΩǎ 

                                                           

10
 !ǎ ƛƭƭǳǎǘǊŀǘŜŘ ŜŀǊƭƛŜǊ ƛƴ ǘƘƛǎ ǊŜǇƻǊǘΣ ŜȄŀƳǇƭŜǎ ƻŦ ǾŀƭǳŜ ǇǊƻǇƻǎƛǘƛƻƴǎ ŦǊƻƳ ƳŀƧƻǊ ǿŜōǎƛǘŜǎ ƛƴŎƭǳŘŜΥ άFacebook helps 

you connect and shaǊŜ ǿƛǘƘ ǘƘŜ ǇŜƻǇƭŜ ƛƴ ȅƻǳǊ ƭƛŦŜέΤ ά{ƘŀǊŜ ȅƻǳǊ ǇƘƻǘƻǎΦ ²ŀǘŎƘ ǘƘŜ ǿƻǊƭŘέ όŦƭƛŎƪǊΦŎƻƳύΤ άShare and 
ŘƛǎŎƻǾŜǊ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ǊƛƎƘǘ ƴƻǿΣ ŀƴȅǿƘŜǊŜ ƛƴ ǘƘŜ ǿƻǊƭŘΦέ όǘǿƛǘǘŜǊΦŎƻƳύΦ  

 

²ƘŀǘΩǎ ƴŜǿΚ. In repositories with a focus on a community approach and more user generated content, it will be relevant to 

ǇŜǊǎƻƴŀƭƛȊŜ ǘƘŜ ǊŜŎŜƴǘ ŀŎǘƛǾƛǘȅ ƛƴǎǘŜŀŘ ƻŦ άƧǳǎǘέ ǎƘƻǿƛƴƎ ǘƘŜ ƴŜǿŜǎǘΣ Ƴƻǎǘ ǇƻǇǳƭŀǊ ƻǊ Ƴƻǎǘ ŘƻǿƴƭƻŀŘŜŘ ŎƻƴǘŜƴǘ ŀǎ ƛǎ 

currently the most widespread approach within educational repositories. Screenshot from the SMART Exchange repository.  
Sample patterns related to this: Y!: Updates; UI: Activity stream 

http://exchange.smarttech.com/
http://developer.yahoo.com/ypatterns/social/people/presence/updates.html
http://ui-patterns.com/pattern/ActivityStream
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ƴŜǿέ, ά²ƘŀǘΩǎ ǇƻǇǳƭŀǊέ and/or άCŜŀǘǳǊŜŘ ŎƻƴǘŜƴǘέ. 

If more community features are built into repositories this will dramatically add to the possibilities of a user 

tailored front page. Especially for national repositories, these are often part of a larger educational portal 

and personalization of the front page will typically be done for the entire portal instead of just the 

repository. 

Ȱ9ÏÕÒ ÒÅÐÏÓÉÔÏÒÙȱ - the need for personalization  

As evidenced by the names of popular sites like for example MySpace and YouTube there are two schools 

of thought on how individualized pages should be labelled.  

The use of "My" would take the point of view of the user in a sense similar to a fictional user putting labels 

on different parts of the site: My blog, My profile, My settings. The problem with this is that it is not the 

user who did it ς but actually the site did it for them. 

Labelling with the use of "Your" instead reinforces the conversational dialogue often used in social sites, 

mimicking the way another human being might address you when talking about your stuff.  

 

 

Personalization.  
As repositories begin to add community features, personalization 

gradually becomes more evident in the user interface. The 

examples shown are the profile page from the Finnish Vetamix 

repository (top; Google-translated) and the updated overview 

with links to profile, settings, contributions since last visit, 

personal messages and available credits that is shown at the top 

of all pages after login to klascement.eu (left) 

 Sample patterns: Y!: Social section  

 

http://developer.yahoo.com/ypatterns/social/
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Irrespective of the jargon used on the site, repositories are beginning to include elements found on other 

social networks including: Profile pages; personal settings/options; list of favourites / personal collections; ; 

accounts of recent activity; personal messages; possibility to follow/unfollow users; sharing; inviting etc.. 

This paragraph will not detail all of these, but just underline the many sources of nspiration already 

available at major social networks. In terms of design patterns a special section on social aspects 

constitutes a major (and growing) part of the Yahoo! Design Pattern Library. 

Navigation    

The major forms of navigating repositories do not differ from web sites at large and generally consist of 

searching and browsing. 

 

 

Searching, filtering and browsing. 

Filtering (top). Example from the Dutch WikiWijs 

(Google-translated) showing an implementation of 

ŦƛƭǘŜǊƛƴƎ ƻŦ ǊŜǎǳƭǘǎ ōȅ ǘŀǊƎŜǘ ƎǊƻǳǇ όάŀǳŘƛŜƴŎŜέύ ŀƴŘ 

free/ not free materials. 

Sample patterns:  W: Table filter; UI: Table filter; 

Live filter 

Breadcrumbs (left). A horizontal list of labels that 

reflect the location of the current page in the 

hierarchy of a website to provide context and help 

the user understand where on the website he is. 

Screenshot from the Swedish repository 

Länkskafferiet 
Sample patterns: Y!: Breadcrumbs; W: 

Breadcrumbs; UI: Breadcrumbs 

 

 

 

http://developer.yahoo.com/ypatterns/social/
http://www.welie.com/patterns/showPattern.php?patternID=column-filter
http://ui-patterns.com/pattern/TableFilter
http://ui-patterns.com/pattern/LiveFilter
http://ui-patterns.com/pattern/LiveFilter
http://lankskafferiet.skolverket.se/
http://developer.yahoo.com/ypatterns/navigation/breadcrumbs.html
http://www.welie.com/patterns/showPattern.php?patternID=crumbs
http://ui-patterns.com/pattern/Breadcrumbs













